
[                      ]New cover design

Over twenty-plus years, 
Rough Guides have gone through four signifi cant changes of look. At the same time, 
there has been a striking evolution in the contents of the guides, from the very basic, 
genuinely rough publications of 1982 to the familiar handbooks of today. The last big 
change was in 2002 when a complete redesign was introduced, with full-colour 
introductory sections and two-colour printing throughout. 2006 sees further 
refi nements of those developments. The changes are less dramatic, but we think they 
signifi cantly improve the usefulness, accessibility and appeal of Rough Guides.

we’ve updated the outside of the books, spreading the iconic Rough Guide images over the 
whole of each front cover and replacing the solid block of colour with a more subtle mask. 
The spines are now a uniform colour – a vibrant take on the trademark Rough Guide blue 
–  which makes Rough Guides easier to locate in the bookshop. The Rough Guide logo 
has also been updated, with the running man now a little leaner and more muscular, and 
running across a bold orange background. The cover fi nish remains matt-laminated, but the 
title mask is spot-glossed, as are the spines. The one completely unvarying graphic element 
is the Rough Guide branding, using an orange tab at the top left. 

To begin with, 

Welcome to the new-look Rough Guides



[                 ]more colour Inside the guides,
the changes are much more than cosmetic. Over the past few years, 
and particularly since the launch of DIRECTIONS guides, Rough 
Guides has been building a reputation for great photography as well as 
for good writing and up-to-date research: we believe the Things Not to 
Miss section at the front of each Rough Guide is the ideal introduction 
to the destination. While Rough Guides already contain more colour 
photos than Lonely Planet books*, we are now increasing the full-colour 
content still further, adding full-colour sections within guide chapters 
from March 2006. These magazine-style features cover a diversity of 
topics, depending on the country, ranging from festivals to wine regions, 
wildlife to traditional culture, and adventure travel to architecture, and 
always in the Rough Guide style – readable, reliable, well-researched 
content, now beautifully illustrated. The new sections make Rough 
Guides more interesting to read, more “fl ickable” for bookshop 
customers, and better value than ever.
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are a useful new feature in town and city listings. Rough Guide authors spend months 
researching their guides, sightseeing like obsessive and never-satisfi ed tourists, and visiting 
hundreds of hotels and restaurants, pubs, cafés, bars and clubs. They whittle off the places they 
can’t recommend and give as much fl avour as possible in writing up their reviews. But invariably, 

one or two addresses stand head and shoulders above the others – a particularly 
welcoming restaurant, a special place to stay or an unusually friendly and 
atmospheric pub – and these are highlighted in the new-look guides, in much 
the way you might recommend somewhere special to a friend. Authors’ picks 
will be the natural fi rst choice for readers in a hurry, but they’re also the 
establishments where you should book ahead if possible: if they’re not already 
wildly popular, they soon will be. Look out for Rough Guide Recommended 
stickers while you’re on the road. 

* Content analysis from 2004/5 programmes for all Rough Guide and Lonely Planet country/regional regular format guidebooks. 

Authors’ picks
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